Click here to see what you are acknowledging, per State Law, by signing your textbook adoption form.
Click here to see Bookstore Suggestions.
Click here to see Helpful Hints.
Click here to link directly to the entire Law.
What faculty need to know about Maryland State Law 
“Textbook Competition and Affordability Act of 2009”:
By signing your textbook adoption form, you are acknowledging all requirements of this State Law.  To assist faculty, the Bookstore has created this informational page explaining exactly what you are acknowledging.
Faculty members must acknowledge:
· The cost* of a newly selected textbook vs. the cost of the previous selection

· Differences in substantial content* between current edition and previous edition if current edition is selected

· The use of the current edition is appropriate due to substantial content change

· Difference in price between the current and previous editions
· A previous edition of your selected textbook may be available at a lower price via the used book market

· Integrated textbooks are not subject to unbundling

· All supplemental material included in a bundle is intended for use in the course

· Having been informed of publisher required disclosures (see below)
· The impact that the high cost of textbooks has on students

*Cost and substantial content information are required by this law to be provided to faculty upon request by the textbook publisher.

Publishers must disclose, in writing:
· Price of the textbook (this would be their cost to the Bookstore, not the retail price a student would pay)
· Title, author, pub, edition, current and 3 previous copyright dates, publication date (when available), and ISBN as bundled and unbundled items

· Substantial content revisions between current and previous edition

· Other available formats (i.e. – paperback, 3-hole punch)

· List of textbooks classified as integrated textbooks 

Publishers must make available:
· Price for alternative textbook if what was ordered is unavailable

· Textbooks and supplemental materials in a bundle as separate and unbundled items, each separately priced
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Bookstore Suggestions:
· Faculty members are encouraged to order new editions of textbooks only if necessary and advise the Bookstore if previous editions are also acceptable.  If the latest edition is selected, the faculty members can advise on all acceptable editions in the space provided on the Textbook Adoption form.  The Bookstore will include a note on the website advising students of this.  If a previous edition is selected for use, there is some concern that sufficient copies may not be available.  So, the Bookstore has modified the Textbook Adoption form to include a column where a faculty member can give the Bookstore pre-approval to order the latest edition of a textbook if the pool of previous editions is not sufficient for enrollment.

· Faculty should order bundled versions of textbooks (textbooks plus supplemental materials such as CDs or workbooks) only if all components are necessary to the curriculum and instruction.  If a bundled version is selected, the Bookstore will advise the faculty member of the option to request unbundled versions and the price differential.  (Note:  The Bookstore already purchases bundled and unbundled versions, when available.)
· When considering textbooks, the Bookstore can provide faculty members with current information about the retail price upon request.  This request is best conveyed via e-mail.
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Helpful Hints:
Tips from a faculty expert:
· Consider collaborating with other faculty members to self-publish materials pertinent to your expert subject matter.  This material can then be shared with your peers and used as required course materials offered at no cost to students.  Self-published materials can be provided via Blackboard or offered through the Bookstore’s publishing service for students to purchase for the cost of copying.
· Maximize your leverage with publishers by collaborating with peers teaching equivalent courses on campus (different sections of the same course) or at other institutions.  Discuss adoption of the same textbook to increase your buying power.  
· Work with multiple publishers to receive the best pricing on your final selection.  Publishers compete for adoptions and may be willing to reduce the cost of their textbook in order to secure your adoption.
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